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Captions that Convert  

Let’s call it like it is: writing captions is hard work. So many times we’ll open the app to post 

and close it in frustration because we have nothing to say. We put so much pressure on 

being: profound, witty, deep, interesting, that we feel stuck in sharing.  

Maybe you default to song lyrics or think a few emojis will help people double-tap your 

photo but at the end of the day, if we aren’t letting our captions do the talking and we’re 

simply relying on our images telling the story, we are likely missing a golden opportunity to 

invite our followers into action.  

While your images have to be engaging to make your followers want to read more, the 

caption itself might be the sole drive to conversion. Maybe you’re thinking, “Well Katie, I 

suck at writing captions.” Girl, you are in the right place, I used to suck too.  

Why do captions matter? 
The way I see it, there are three kinds of people that follow you: people that simply scroll 

and look at the pretty photos, people that read every last word of every last post, and the 

few people who admire them both and are eager to engage with every last thing you put 

out there (spoiler alert: THOSE are the people who are your true tribe!)  

As someone who lives for beauty looks, it could be easy to convince myself that pictures of 

my face do all the necessary talking and that captions really don’t play a role in my strategy 

but since ENGAGEMENT is the name of the game on social media these days, we’ve really 

got to be strategic in the way we are telling the stories (both in images and in words!)  

When you can partner story telling images with the actual story, you’re reaching all three 

camps of your followers, thus increasing the level of engagement and showing the 

algorithm who’s boss!  

Three things I ask myself for every post:  

• Why does this matter? What about this post matters and why should anyone care?

• Am I doing this story justice? There’s a story behind every click of the shutter, tell it.

• Is this post serving anyone other than me? Is there a purpose behind it? There should be. 



I’m going to call it like I see it: weird things happen when we start to talk about our 

businesses. It’s like we put this proverbial marketing hat on and suddenly sound like 

a cheesy car sales commercial. It’s what we *think* we need to do in order to 

actually sell our products and so suddenly the voice that is being shared sounds 

nothing like mine and sounds everything like that weird lawyer with the catchy 

commercial jingle. We need to change that…  

Social media needs to be:  

• The handshake, the “hello,” the invitation.

• NOT the sales pitch.

• It needs to inspire action because action leads to 
sales. 

But Katie, how do you actually sell Senegence on social media if you aren’t 

screaming to the masses that you have something to sell? Well, I’m glad you asked.  

Imagine walking into a room with complete strangers, they don’t know you or what 

you do. Would you grab a mic, jump on stage, and start yelling, “Hi, I’m Katie, I 

sell Senegence and you all should buy some NOW!” OR would you gather with a 

few new friends and get to know them, exchange a way to keep in touch, and invite 

them to engage with you outside of that event?  I’ll reckon you’ll choose option #2, 

every single time!  

So how do you grow your following through captions? 

1.) The main objective of your captions needs to be CREATING 

CONNECTION.  (Ex: Instead of posting a picture of product, share 

something about YOU that will draw people in and make YOU feel relatable!)  

2.) Focus on telling a story, especially when sharing your work. (Instead of 

saying, “Check out this new color, buy it through the link in my profile”  tell 

me about the color, what skin tone it looks good on, or maybe how to best 

apply!)  

3.) Give your feed diversity!  (Ex: Instead of sharing only product photos and 

always feeling like you’re in sales pitch mode, share bits and pieces that will 

make people LIKE you and thus feel more connected to you.

Where do we begin? 



Let me share an example of a bad caption vs. a good one:  

Caption #1: Opal gloss is another gloss we have - it's super gorg. Everyone should have 

this in their top 5. Buy it through the link in profile.  

Issue 1: What the heck is opal gloss?                                                                                                          

Issue 2: Is it just gorg because that's the adjective you used?  

Issue 3: You’re asking me to go to your website and buy something when I still don't know 

anything about the product!  

Caption #1 Revamped: Babes! We just dropped a new gloss and it's quickly becoming a 

favorite of mine! It's similar to glossy gloss with a opalescent layer that catches the light 

and is right in line with the halo trend you're seeing this season from all the big beauty 

brands. Layer it on top of your favorite LipSense color or wear it bare, this gloss gives 

you a dewy glow! I've only got a few more in stock so don't walk - RUN and click the link 

in my profile to shop! (If you want to see how I wear it, join me on FaceBook LIVE 

tonight at 7PM MST!

Solution 1: You're telling me about this gloss without using fluffy adjectives like: 

beautiful, pretty, gorgeous.

Solution 2: You're giving me more information about the gloss and building trust by 

telling me that it's a hot trend this season. Trust me, your customers will also notice 

that you are giving them the information they ask for and you paid attention.  

Solution 3: You're providing a hook! Now I get to see how you wear it because 95% 

of women feel that they don't know enough about makeup to do something 

different!

So where do you get started at writing better captions?  

I’m going to make you a little cheat sheet so that you can put together your best 

captions yet, use it as a place to get started and have a little fun, mad libs style! When 

you think you’re ready to post, do these two things to double check your self (before 

you wreck yo’ self!)  

• Read your caption out loud: if you feel like the words aren’t something you’d say 

to your best friend, it’s time to work on typing like you talk. 

• Record a voice note: of how you would describe this photo to someone else (or 

the story behind it) and then transcribe that over to the caption so that you’re 

sharing it in a way that doesn’t feel like screaming to the masses. 



It’s time to write ‘em!

Caption Starters:  

Feeling stuck? Start here and fill in the rest. One of the best things I do is share what I am 

doing/thinking/feeling that day. My feed isn’t just marketing, it’s my story shared image by 

image.  

- Today I’m feeling a little:

- I couldn’t believe it when someone told me:

- If I could tell my 15 years old self anything, 
it’d be:

- Most days you can find me:

- People often refer to me as:

- One thing I never expected was:

- Tackling my to-do list today, priority #1 is:

- One thing I’m looking forward to is:
- Hi, I’m (name) and here are 5 facts about me:

- If my life were a movie quote, today it’d be: 

Engagement Boosters:  

Since engagement is the name of the game, invite your followers TO engage. Sound silly? It’s 

not. The more you invite them, the more used to engaging they will get. Think of ways to get 

them involved!  

- Double tap if _____

- “Tag your BFF”

- “Tell me what your favorite ____ is!”
- “Share your most used emoji”

- “Describe your weekend in an emoji!”

- Tag your favorite __________ below!

- Tell me what your favorite book/shop/podcast etc. is.

- Do a contest
- Give them a reason to click off of the app

- Share “exclusive” content through a link

- Whats something you’re celebrating in your life? 

Ask your customers:  

Struggling with what to say? Let your customers do the talking! Ask them some important, 

intentional questions via email and save their responses. It tells them you care and shows you 

paid attention! 

     - What in life are you most passionate about?



- What made you choose me / follow me / buy from me?

- What is your biggest makeup mystery? 

- What fears do you have in trying new makeup?
- Gather testimonials and share them as captions! 

Still stuck? Go default every once in awhile:  

Okay, okay, some days are harder than others, it’s okay to go a little basic or default every 

once in awhile. If you are really stuck, grab something like this BUT take it a step further.  

- Find a quote that speaks to you and share why!

- Pull a few lines from a book you're reading and share more about it.

- Share a favorite beauty account that you follow and encourage people to check it 
out!

- Take a line out of a song and then share why you love it!
- Tell a silly joke and encourage people to “double tap” if they laughed. 

Calls to Action:  

Every post should include either an engagement booster OR a specific call to action. You 

calls to action can be small asks or big asks, but having a call to action is what leads to 

profits.  

- Head to the link in my profile to see more / sign up / join.

- Tag three friends below who need these tips.

- Head to the shop and tell me what your FAVE product is!

- Share your biggest struggle with makeup right now.
- Head over to @__________ to check out their work.

- Click the link to join the free training! 

Create Connection:  

Instead of just sharing generic things, share specific things about YOU that are memorable. 

This is why people think of me when they think lip pics - not just Senegence! 

- My Starbucks order is:

- If I were stranded on a deserted island and could only eat one thing, it’d be:

- When I was a kid, I wanted to be:
- A day in the life looks like:

- My AIM screen name was:

- One thing you’d never guess about me is: 




