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Join the League of Independent Personal Sponsors (LIPS) as they travel to the stylish and vibrant city of Sydney, Australia! Known for its natural beauty and 
multicultural scene, “the Harbour City” is filled with excitement and opportunities for exploration. Join your fellow LIPS Distributors and CEO/Founder, Joni 
Rogers-Kante, as you take in a world of splendor, culture, and diversity.

 x Soak in the sun at Sydney’s sparkling harbor and secluded beaches while getting a picturesque view of the iconic Sydney Opera House.

 x Explore the beautiful varieties of plants and trees at the Royal Botanic Gardens, and encounter unique regional animals at the Wild Life 
Sydney Zoo, including kangaroos and wallabies – not to mention, this is your chance to cuddle with the koalas. 

 x Enjoy the local Australian cuisine, which embodies the influence of globalization. If you’re a coffee person, make sure to try the original 
“flat white”.

 x Discover your sense of adventure with hiking, snorkeling, cave touring, and climbing the largest single span arch bridge in the world – 
the Sydney Harbour Bridge.     

 x Take advantage of exclusive international business-building opportunities and network with your fellow Leading Distributors.

There are several ways to qualify – and even bring along a guest!
Within the contest period (between October 1, 2017 and September 30, 2018), earn DV from your first and second lines to qualify: 

• Earn 50,000 First-Level DV for your FREE trip 
• Earn 60,000 First-Level DV for one free trip PLUS you qualify to bring a guest (for a reduced fee). 

• Earn 100,000 DV (with a minimum of 50,000 on your first level and the balance from your first and second level) to qualify for two FREE tickets to Sydney! 

How: 
• Earn DV from new recruits during the contest period (one PV=one DV, up to 1500 per new Distributor, per quarter). 
• Hold regularly scheduled trainings to grow and develop your expanding Downline. 

LIPS Trip Sydney will take place in January 2019. Trip details are subject to change. 100217



OFFICIAL RULES
SeneGence Distributor LIPS Trip

Entry in this contest constitutes acceptance of these Official Rules:

1. HOW TO ENTER: Enter by recruiting new Distributors into your first 
SeneGence downline during the Contest Period. You will earn points based 
on how many Distributors you personally recruit and the orders that they place 
during the Contest Period.

2. CONTEST PERIOD: Contest periods are annual and begin on October 1, 
2017 at 12:01 a.m. Pacific Daylight Time (PDT) and end September 30, 2018  
at 11:59 p.m. PST the following year.

3. SPONSOR: Sponsor of this contest is SGII, Inc., d.b.a. SeneGence 
International, 19651 Alter Foothill Ranch, CA 92610 USA (hereinafter referred 
to as SGII).

4. ELIGIBILITY: This contest is open to all active SeneGence® Independent 
Distributors who are (1) residents of the United States, Australia, or Canada, (2) 
18 years of age or older at time of entry, and (3) ManaGence™ Field Leaders 
or On-Track Field Leaders. To win, a Distributor must be in good standing with 
the company in SGII’s discretion. In addition, as a condition of eligibility, the 
Distributor must register and attend two of the following during the L.I.P.S. 
contest period (January 2018 PIT Stop, 2018 Seminar, July 2018 PIT Stop, and 
Leaders Conference 2018). All federal, state, and local laws and regulations 
apply. Void where prohibited by law.

5. SUBMISSION GUIDELINES: Distributors will be entered automatically 
during the Contest Period as they personally recruit new Distributors and as 
those new Distributors place orders with SGII. Entries will be tracked by SGII. 
SGII is not responsible for lost, late, damaged, illegible, mutilated, undelivered, 
or misdirected Distributor Applications or orders. SGII is not responsible in 
the event that technical or computer malfunctions or problems with payment 
preempt the processing of Distributor applications or orders before the 
Contest Deadline.

6. PRIZE AND HOW TO WIN: A Distributor can earn Contest Points (called 
Distributor Value, or DV) for personally recruiting new Distributors into his 
or her first SeneGence downline, in the Country in which the sponsoring 
Distributor (contest Entrant) is located. DV is awarded for each order placed 
and paid for by each new recruit during the Contest Period. DV will be 
determined based on the PV (Point Value in the SeneGence International 
Distributor Compensation Plan) of each new Distributor order, where each unit 
of PV will be worth one unit of DV. For example, 50 PV = 50 DV; 300 PV = 300 
DV; 750 PV = 750 DV; 1,500 PV = 1,500 DV. DV awarded for orders placed 
and paid for will be limited to 1,500 per new Distributor per quarter. DV will 
be calculated cumulatively so the DV for each new personal recruit and the 
DV for each new recruit’s order will be added together when figuring out the 
total DV for a sponsored Distributor during the Contest Period. Distributors 
shall only earn DV for recruits who become Distributors in the same country in 
which the sponsoring Distributor / Entrant is a Distributor. Entrants’ DV will be 
tracked by SGII. All eligible entrants who accrue 50,000 DV or more, on their 
first SeneGence downline, during the Contest Period will be invited on the 
LIPS Trip. Earn 60,000 DV, on your first SeneGence downline, and the entrant 
will be invited on the LIPS Trip and be able to bring a spouse at a discounted 
price. All Entrants who accrue 100,000 DV from a combination of their first 
line DV and second line DV, with a minimum of 50,000 DV from their first line, 
will be invited on the LIPS Trip and may bring one (1) guest on the trip; the 
guest is at the discretion of the winner but may not be an active SeneGence 
Independent Distributor. The destination of the LIPS Trip changes annually 
and is posted on www.SeneGence.com. The LIPS Trip will be booked by SGII 
and destinations and dates are subject to change. Each winner will receive 
accommodations for one (double occupancy) and airfare redemption for one 
(based on published rates from closest gateway city to the Distributor), as 
well as some meals and transportation as determined in advance by SGII will 

be paid for by SGII. All other meals, transportation, and incidental expenses 
are the sole responsibility of the winner(s). Prizes are not transferable, and no 
substitution or transfer of prizes will be permitted. Prize has no cash value.

7. ACCEPTANCE OF PRIZE: Winner(s) will be notified in writing by mail 
and/or email. In order to claim prize, winner(s) must respond in the same 
manner within ten (10) days of the date notification is sent, and must within 
same time period execute and return to SGII a Testimonial/Model Release that 
will be sent with the notification. Noncompliance within these requirements 
or time periods, or return of any prize/prize notification as undeliverable may 
result in disqualification. Winner(s) must hold a valid and current passport in 
order to accept the prize.

8. OTHER CONDITIONS: Failure to comply with any official rule will result 
in disqualification. All federal, state, local taxes and/or duties, if applicable, 
are the sole responsibility of winner(s). By accepting prize, winner(s) agree to 
hold SGII, its respective directors, officers, employees, assigns, subsidiaries, 
affiliates, and Distributors harmless against any and all claims and liability 
arising out of use of prize. Winner(s) assume all liability for any injury or 
damage caused, or claimed to be caused, by participation in this promotion 
or use or redemption of any prize. Acceptance of prize constitutes permission 
to SGII and its agencies to use winner’s name and/or likeness for purposes of 
advertising and trade without further compensation, unless prohibited by law. 
SGII is not responsible for any typographical or other error in the printing of the 
offer, administration of the contest or in the announcement of the prize. SGII 
is not responsible for any technical problems, malfunctions of any telephone 
lines, computer systems, servers, providers, hardware/software, lost or 
unavailable network connections or failed, incomplete, garbled or delayed 
computer transmission or any combination thereof. SGII is not responsible for 
any liability for damage to any computer system resulting from participation in 
or accessing or downloading information in connection with this promotion. 

CAUTION: ANY ATTEMPT BY AN ENTRANT TO DELIBERATELY DAMAGE 
ANY WEBSITE OR UNDERMINE THE LEGITIMATE OPERATION OF THIS 
PROMOTION IS A VIOLATION OF CRIMINAL AND CIVIL LAW. SHOULD SUCH 
AN ATTEMPT BE MADE, SGII RESERVES THE RIGHT TO SEEK DAMAGES 
FROM ANY SUCH INDIVIDUAL TO THE FULLEST EXTENT PERMITTED BY 
LAW. SGII reserves the right, in its sole discretion, to disqualify any individual 
who tampers with the entry process. SGII reserves the right to modify the 
contest or disqualify entrant if fraud, misconduct, or technical failures destroy 
the integrity of the contest as determined by SGII, in its sole discretion. SGII 
reserves the right, in its sole discretion, to cancel or suspend this contest 
should a virus, bug, or other cause beyond the control of SGII corrupt the 
administration, security, or proper operation of the contest.

9. DISPUTES: This Agreement is governed under the laws of the State of 
California. The parties agree that any claim, dispute or other difference between 
them shall be exclusively resolved pursuant to binding arbitration pursuant to 
the Commercial Arbitration Rules of the American Arbitration Association with 
arbitration to occur at Orange County, California. For residents of the Province 
of Quebec, Canada, any litigation respecting the conduct or organization of a 
publicity contest or contest may be submitted to the Régie des Alcools, des 
courses et des jeux for a ruling. Any litigation respecting the awarding of a 
prize may be submitted to the Régie only for the purpose of helping the parties 
reach a settlement.

10. WINNERS’ LIST: Contest winner(s) will be posted on www.senegence.
com within 30 days of contest end. For name of contest winner(s), send a 
self addressed, stamped envelope to: SeneGence International, L.I.P.S. Trip 
Recruiting Contest, 19651 Alter Foothill Ranch, CA 92610 USA. Canadian and 
Australian residents need not affix return postage.


